
Digital Internet Advertising (or Web Advertising) is a form of marketing
which uses the Internet to deliver promotional marketing messages to consumers.

Since consumers are spending more and more time online, 
Digital Internet Advertising is one of the fastest growing trends. 
Today, 3 out of 5 people use the internet as a go-to shopping source 
and 70% of businesses �nd that the digital shift is bringing in more business.

The Internet can be accessed many ways - 
through computers, mobile phones, tablets, 
televisions, game consoles and other electronic 
devices. This has introduced a new era of digital 
marketing and made the Internet one of the 
best success stories for businesses. Therefore, 
the new era of marketing has a digital form 
with viewers seeing an average of 441 ads per week. 

Digital Internet ads or banner ads come in a multitude of sizes, 
depending on the channel or device the ad is running. 
They are the most recognizable type of digital ad and typically 
consist of JPEG or GIF imagery, but banners can also be animated, 
static or Flash and use a call-to-action (CTA).
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AD AUDIENCE:  The total number of people that have 
been exposed to or could possibly be exposed to an ad 
during any speci�c time period.

AD BANNER: The most common form of digital internet 
advertising. These ad units, which include static 
graphics, videos, and/or interactive rich media, are 
displayed on a web page or in an application.

AD IMPRESSIONS: The number of times an ad has been 
served, regardless of whether the user has actually seen 
or interacted with the ad in any way

AD TARGETING: Delivering ads to a pre-selected
audience based on various attributes, such as 
geography, demographics, psychographics, 
webbrowsing behavior, and past purchases.

ANALYTICS: Data and statistics about the users of a 
website and how they interact with the website
Analytics can be used to uncover information about 
how many people browse a website, how much time 
they spend on the website, and the speci�c actions 
they take on the website. This information is then used 
to target audiences, understand consumer behavior, 
improve user experience, and optimize advertising 
campaigns.

CALL TO ACTION (CTA): A phrase included within an ad, 
or a graphic element such as a button, which invites the 
audience to take a certain action. Examples include 
phrases such as Click to Read More, Download Your Free 
eBook Now, or Click Here.

DISPLAY INTERNET ADVERTISING: A digital internet 
advertising format where graphic ads are shown on a 
webpage. The term originated innewspapers, and the 
principles still apply. Display ads can be graphics, 
videos, interactive images and expandable.

EMAIL ADVERTISING: Clickable banner ads and links 
that appear within emails and e-newsletters.

GEOGRAPHIC TARGETING: Selecting an audience for a 
campaign based on zip codes, designated marketing 
area (DMA), cities, states and countries.

LANDING PAGE: The web page users are directed to 
after they click on a display or paid search ad.
 

We use analytics to help re�ne your outreach e�orts. 
Having the power to control your target audience, 
focus on an entire demographic and track participation
 is vital.  We o�er geotargeting for Digital Internet 
Advertising in speci�c locations to speci�c groups, 
enabling you to track and evaluate performance.

Digital Internet Advertising is simply advertising a product or service 
on the World Wide Web. Internet algorithms learn a web user’s behavior 
as they browse, work to catch their attention, and encourage them 
to click-through to a landing page. It can drive instant sales and conversions, 
turning a potential customer into a new customer on the spot. 
You decide your target audience and the scope of your locations 
and your Digital Internet Advertising campaign will do the rest. 
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